
It’s a given that a certain fraction of the public will not change their minds, regard-
less of how much evidence piles up. A more productive angle is to engage those 
who are less certain – the three groups on the left side of the spectrum, between 9 
and 12 o’clock.  “Polls show 51 percent of the U.S. population is alarmed or con-
cerned about climate change, but most of them don’t talk about climate change 
with their friends and family,” Give-and-take exchanges can make better headway 
when they simply skip the flame wars and serve as a sharing of views between 
peers. “Activating and empowering these groups is one of the most productive 
things we can do to achieve social momentum on climate change,” 

Despite years of efforts to inform the public about climate 
change, some people still don’t care enough to come to grips 
with the issue. Those are people that we would love to reach. 
Rather than trying to get people to care about what you think is 
important, identify what is important to them. Show them how 
climate change is affecting those things, here and now.” 

Frame the conversation as a human issue and 

not an environmental issue. Use words such 

as choice and opportunity to frame the 

discussion as hopeful and not dismal.

Correct misinformation politely

Good 

communication is 

a conversation, 

rather than a 

lecture

There may be no shortage of those deliberately spreading false information, but 
others may have unwittingly latched onto information that is simply incorrect. An 
easy way to tell the difference is to open the dialog with a question. But be careful 
not to turn an opportunity to share good information into a needless fight. 
Acknowledge the value of the person’s concerns, then offer a friendly, down-to-
earth answer. Kudos for a response that revolves around a topic of real interest to 
your audience. Seek out their questions and respond to them directly. If you’re an-
swering their questions, they will be listening. I often find the ‘uninformed’ have 
basic questions about what is causing warming and how we know for sure that it’s 
human-induced. 

http://climatecommunication.yale.edu/about/projects/global-warmings-six-americas/


Avoid trolls. Take a ‘side door’ with ideologues. Some people are resolutely immovable, but they may also take pleasure in 
hurling insults for each response they hear. The way to deal with trolls is sim-
ple: ignore them and deprive them the attention they crave. 
For ‘party-line followers’ and ‘ideologues, rather than banging your head 

against a locked front door by starting out talking about global warming, use 

a side door, such as talking about the multiple benefits of clean energy, like 

jobs and economic growth. 

“How to Transform Apocalypse Fatigue 

into Action on Global Warming”
by Per Espen Stoknes

https://www.youtube.com/watch?v=F5h6ynoq8uM

5 Defenses
Climate change issues are far away 

like the north pole; they won’t happen 

for hundreds of years; I’ll be dead 

5 Defenses 5 Defenses 5 Defenses

Climate change is usually framed as a disas-
ter; looming catastrophic events; makes us 
fearful; after the fear response is gone, the 
brain goes into avoidance; we get desensi-
tized to doom overuse 

Climate change causes a type of cognitive 
dissonance: we can’t burn fossil fuel, but 
we need to drive/fly/take vacations; this 
causes discomfort. To get rid of the dis-
comfort, our brain comes up with justifica-
tions 

Denial doesn’t come from ignorance. I may 
be aware of some issue, but I live and act 
as if I don’t know about it. We are often 
supported by friends and family who don’t 
want to bring up such a difficult topic. 

5 Defenses 5 Solutions 5 Solutions

Cultural identities override the facts Make solutions to the climate crisis a com-
munity issue where we can work together; 
eg. rooftop solar. We have 19,275 solar 
installations in WA State. (Solar Energies 
Industry Association) 

Reframe climate issues to be about human 
health, safety, new jobs, new tech opportuni-
ties. To create engagement, we need to present 
3 positive or supportive framings for each nega-
tive issue about climate change we raise 



5 Solutions

Dissonance changes with simple actions, 
also called nudging. We can make the posi-
tive climate-friendly behaviors our default 
and convenient 

5 Solutions

Provide motivating feedback with 
our how well we’re doing with our 
problem solving 

Northwest Earth Institute

Eco-challenge
https://ecochallenge.org/ecochallenge-

platform/how-it-works/ 

https://ecochallenge.org/ecochallenge-platform/how-it-works/
https://ecochallenge.org/ecochallenge-platform/how-it-works/


5 Solutions

Our brains love stories. We need better 
stories about where we all want to go. 
Who are our heroes and heroines?  

Individual actions don’t solve the climate 
crisis but they do build bottom up support 
for policies and solutions that can. 

Students in Nancy Pelosi’s office 

Rethinking our relationship to our 

climate – our atmosphere

If our Earth was the size of our head, the atmosphere would be the thickness of 
one human hair. The breathable air is only 5-7 miles thick. A fragile wrapping 
around a massive ball. We are all connected by this thin layer through the air we 
breathe. All of life is nourished, protected and held in this space. 





What will you do now?

Climate on Tap
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Laura Tucker
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Thank you for coming!
Questions?


